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Elica Health Centers 
Style Guide and Graphic Standards Manual 

INTRODUCTION AND PURPOSE 
This Style Guide/Graphics Manual has been developed to unify all communications that originate from Elica Health 
Centers and includes information on such topics as preferred font usage for letters, reports and other materials; 
preferred color palette; design specifications for stationery, envelopes, business cards, reports and other forms; and 
perhaps most importantly the brand identity mark (logo) for Elica Health Centers. 

 
Because of Elica's status as a Federally Qualified Health Center is central to the organization’s identity, this manual 
also includes information on the use and incorporation of the FQHC identity mark on materials generated by Elica 
Health Centers. 

 
The guidelines and specifications for font and color use, design/layout and the application of the identity mark 
are to be utilized for all communication collateral – both printed and electronic – associated with Elica Health 
Centers. Consistent utilization of these elements will serve to strengthen and enhance the overall branding of Elica 
Health Centers as a strong health care provider throughout the region. 

 
THE ELICA IDENTITY MARK 
The Elica Health Centers identity mark incorporates specific fonts, type treatment, a tag line, and artistic 
representations to create a distinctive, cohesive, and visual branding device for Elica Health Centers. 

 

 
The mark is intended to be used in its existing form without manipulation or variance, except as provided for in this 
manual. 

 
The established vertical and horizontal proportion of the identity must remain intact when utilizing the mark. Do not 
“stretch,” elongate, or otherwise alter the mark’s proportion. 

 
Tip: To size logo without changing proportion, hold SHIFT key down while dragging image box corner. 

 
 

 
Yes. No. No. 
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The Elica logo should not appear in a size smaller than 1.75 inches wide. This is the smallest size at which the 
content of the identity mark can be reproduced legibly. 

 
 

 
Yes. No. 

 
COLOR USAGE 
The optimal use of the Elica mark is in two colors. 

 
The Pantone Matching System® (PMS) is a universally accepted process for specifying colors when working with 
outside vendors or graphics programs such as Photoshop or InDesign.   The two-color    logo should be reproduced 
using solid PMS 268C purple and PMS 326C teal. In cases where only one color is available, the logo must appear in 
solid PMS 268C purple or black only as provided on the files. 

 

 
PMS 268                            PMS 326 

 
When using any Microsoft application or for electronic and web-based applications, use the RGB color designation to 
obtain accurate color representations.  The RGB code for the purple is R=88 G=44 B=131 and for the teal the code is 
R=0 G=178 B=169 

 
Whenever possible, the two-color brand identity mark should be placed on a white background. It should not be 
used on a dark or vibrant-colored background. Light-toned backgrounds like paper stocks such as ivory or light 
tan are acceptable. 

 
If using the two established colors is not possible, one-color versions of the identity in black-only or purple-only are 
acceptable within the graphic standards guidelines. Please note that the one-color version of the logo should not be 
reproduced in any color other than black or the purple specified in this section. 

 
Use of a white-only version of the identity mark is also allowable. This version is to be used for instances where only 
a dark background or material is available. For example, if a vendor has purple pens that are similar in color to the 
Elica purple, the imprint should be white. Please note that the example below is meant to depict the reversed logo on 
a colored background – the logo should not appear within a colored box or any other shape or device. 
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The use of the logo (both the two-color version and white-only) over photographs or other complex backgrounds 
should be avoided, unless the image on which the mark is being placed is simple, allows for clearance around it, and 
does not impede the readability of the mark and its content. 

 
 
 
 

Yes. No. 
 
 
 
 
 

No. 
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DOWNLOADING BRAND MARK 
Electronic versions of the Elica brand mark may be requested from Michael Hayes at mhayes@elicahealth.org.  
These  files are appropriate for internal use when printing in-house or for web-based applications. Both high and 
low-resolution versions are available. 

 
DIGITAL FILES FOR INTERNAL USE 
The full-color or RGB version of the Elica brand identity mark should be used on Web applications, video and film, 
and electronic presentations utilizing Microsoft applications such as PowerPoint. Important: use only the RGB 
digital files for electronic applications. When Web is the medium for the RGB digital files, ensure they are low 
resolution. 

 
DIGITAL FILES FOR USE BY OUTSIDE VENDORS 
There are two instances when these files should be used and can also be obtained from Michael Hayes. 

 
The first is if you are using professional design software, such as InDesign, PhotoShop or Illustrator. When using 
these programs, you are able to use vector eps files. 

 
These files can also be provided to vendors such as offset printers, banner/sign production houses or promotional 
materials manufacturers for high-quality final output in the appropriate size. The Pantone Matching System (PMS) 
should be used. 

 
 

ELICA ALTERNATIVE MARKS 
 
 

ALT 1.0 ALT 2.0 
 

 
ALT 3.0 ALT 4.0 

 
 

Four special alternative marks have been developed for uses where space limitations do not allow for the full 
identity mark in its standard configuration. 

 
The ALT 1.0 and 4.0 marks are not intended to be used in the same way as the standard identity mark – they should only 
be used in conjunction with the name “Elica Health Centers” printed or typed near them. For example in the return 
address section on an envelope. The ALT 2.0 and 3.0 versions should only be used when the standard configuration 
doesn’t fit or the tagline is not wanted. 

mailto:mhayes@elicahealth.org
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Examples of how alternative marks might be used. 
 
 

Elica Health Centers 
3701 J Street, Suite 201 
Sacramento, CA 95816 

 
Health Centers InvitesYou 

 
 
 

  
 

 

FONT TYPES AND COLOR PALETTE 
The font type used on the Elica identity mark is Myriad Pro Condensed, which is also the preferred font type to use 
for accent text on reports, letters, business cards, forms and other printed or wordprocessed materials. Accent text is 
defined as titles, headings, footers, photo captions or any other text that is not the primary content of the material in 
question. An approved alternative to Myriad Pro Condensed is Arial Narrow. 
 
We encourage the use of color for accent text, such as headings, particularly the purple or PMS 268. For accent text 
that is relatively large point size such as 24 pt, or larger, the teal color (PMS 326) can be used       or for a bit darker 
color it is acceptable to use PMS 327. 
 
Because Myriad Pro Condensed is a San Serif font, it is recommended that a Serif font type be used for the main 
body of text, so as to offer contrast. Three options in order of preference are Times New Roman, Palatino and 
Garamond. This text should almost always appear in black, although it is acceptable to use it in the purple color 
(PMS 268), such as when you are using a two-color production process. It is also acceptable to use another Sans Serif 
font for the body of text; however, it should never be Myriad Pro Condensed or any other condensed font, but rather a 
full San Serif text such as Arial or Helvetica. 
 
Both fonts and images can be screened using some percentage of their full color, B&W, PMS 326 or 268 versions. 
For example: 

 

Full Full 
100% 30% 
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DESIGN SPECIFICATIONS 
The image samples below along with captioned text represent the design specifications for the most commonly used 
types of written and/or printed collateral at Elica. If you are attempting to produce something other than what is 
provided here, you may contact Michael Hayes (mhayes@elicahealth.org). 

 
 
 

 
Letterhead is letter sized at 8.5” x 11”; envelope size is C10; and business card size is 2” x 3.5”. Paper stock for all 
should be some variation of white or ivory is also acceptable. The purple bars on the left may appear as bleeds or not. 
 

Example of non-bleed bar: 
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USE OF THE FQHC LOGO 
We are encouraged to use the FQHC logo, which identifies Elica Health Centers as a Federally Qualified Health 
Center. When using this logo it should not compete with our own identity mark, but rather complement it. Suggested 
placements include in the footer section of letterhead, centered directly above address information; on brochures at 
the bottom of the cover or back panel; on posters centered at the bottom of the page; and other such similar materials. 
When using the FQHC logo, please follow the suggested graphics standards for usage of that identity mark at 
http://www.nachc.org/client/GraphicsManual.pdf. You may also direct questions concerning its use to Michael 
Hayes. 

ADMINISTRATION'S COMMUNICATIONS ROLE 
Elica's Administration Office can serve as a resource for all Elica communications-related issues. Staff can request 
anything from consultation to production for both content development and collateral design. The Admin Office is 
responsible for overseeing several organization-wide communications-related items, including Elica's website, 
Facebook page, Twitter, internal and external signage, business cards, stationary, envelopes, appointment cards, the 
general information brochure and other printed collateral. Assistance has also been provided to create forms, flyers, 
stamps, reports and more. 

For assistance on any communications-related matter, whether it’s a question about logo placement or a request 
to draft and design a brochure, you are encouraged to contact Michael Hayes (mhayes@elicahealth.org or 
916-745-9203) 

Thank you for taking the time to review this manual and your efforts to follow the suggested style guides and 
graphics standards contained herein.  By doing so you are helping to build and define a coherent brand and profile for 
Elica. 

http://www.nachc.org/client/GraphicsManual.pdf
mailto:(mhayes@elicahealth.org
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